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Вариант 1
I. Translate the 2nd paragraph from English into Russian using the dictionary 
Economics Theory through Applications
By Russell Cooper, European University Institute and Andrew John, Melbourne Business School
The Microeconomic Approach
1. Individual Choice
One element of the microeconomic approach is individual choice. Throughout this book, we explore how individuals make decisions. Economists typically suppose that individuals make choices to pursue their (broadly defined) self-interest given the incentives that they face. We look at individuals in their roles both as members of households and as members of firms. Individuals in households buy goods and services from other households and—for the most part—firms. They also sell their labor time, mostly to firms. Managers of firms, meanwhile, make decisions in the effort to make their firms profitable. By the end of the book, we will have several frameworks for understanding the behavior of both households and firms. Individuals look at the prices of different goods and services in the economy when deciding what to buy. They act in their own self-interest when they purchase goods and services: it would be foolish for them to buy things that they don’t want. As prices change, individuals respond by changing their decisions about which products to buy. If your local sandwich store has a special on a breakfast bagel today, you are more likely to buy that sandwich. If you are contemplating buying an Android tablet computer but think it is about to be reduced in price, you will wait until the price comes down. Just as consumers look at the prices they face, so do the managers of firms. Managers look at the wages they must pay, the costs of the raw materials they must purchase, and so on. They also look at the willingness of consumers to buy the products that they are selling. Based on all this information, they decide how much to produce and what to buy. Your breakfast bagel may be on special because the owner of your local sandwich shop got a good deal on bagels from the supplier. So the owner thinks that breakfast bagels can be particularly profitable, and to sell a lot of them, she sets a lower price than normal. The buying and selling of a bagel may seem trivial, but similar factors apply to much bigger decisions. Potential students think about the costs and benefits of attending college relative to getting a full-time job. For some people, the best thing to do is to work full time. For others, it is better to go to school full time. Yet others choose to go to school part time and work part time as well. Presumably your own decision—whichever of these it may be—is one you made in your own best interests given your own specific situation. From this discussion, you may think that economics is all about money, but economists recognize that much more than money matters. We care about how we spend our time. We care about the quality of the air we breathe. We care about our friends and family. We care about what others think of us. We care about our own self-image: what sort of a person am I? Such factors are harder to measure and quantify, but they all play a role in the decisions we make.
2. The Role of Government
We have pointed out that individuals acting in their own self-interest benefit from voluntary trade. If you are not forced to buy or sell, then there is a presumption that every transaction makes the participants happier. What is more, markets are often a very effective institution for allowing people to meet and trade with one another. In fact, there is a remarkable result in economics that—under some circumstances—individuals acting in their own self-interest and trading in markets can manage to obtain all the possible benefits that can come from trading. Every transaction carried out is for the good, and every good transaction is carried out. From this comes a powerful recommendation: do whatever is possible to encourage trade. The phrase under some circumstances is not a minor footnote. In the real world, transactions often affect people other than the buyer and the seller, as we saw in our example of gas stations in Mexico City. In other cases, there can be problems with the way that markets operate. If there is only a small number of firms in a market, then managers may be able to set high prices, even if it means that people miss out on some of the benefits of trade. Later in this book, we study exactly how managers make these decisions. The microeconomic arguments for government intervention in the economy stem from these kinds of problems with markets. In many chapters, we discuss how governments intervene in an attempt to improve the outcome that markets give us. Yet it is often unclear whether and how governments should be involved. Pollution in Mexico City illustrates how complex these problems can be. First, who is responsible for the pollution? Some of it comes from people and firms outside the city and perhaps even outside the country. If pollution in Mexico City is in part caused by factories in Texas, who should deal with the problem: the Mexico City government, the Mexican government, the US government, or the Texas state legislature? Second, how much pollution should we tolerate? We could shut down all factories and ban all cars, but few people would think this is a sensible policy. Third, what measures can we use to combat air pollution? Should we simply place limits on production by firms and the amount of driving? Should we use some kind of tax? Is there a way in which we can take advantage of our belief that people, including the managers of firms, respond to incentives? There are two traps that we must avoid. The first is to believe that markets are the solution to everything. There is no imaginable market in which the residents of Mexico City can trade with the buyers and sellers of gasoline to purchase the right amount of clean air. The second trap is to believe that the government can fix every market failure. Governments are collections of individuals who respond to their own incentives. They can sometimes make things better, but they can sometimes make things worse as well. There is room for lots of disagreement in the middle. Some economists think that problems with markets are pervasive and that government can do a great deal to fix these problems. Others think that such problems are rare and that governmental intervention often does more harm than good. These disagreements result partly from different interpretations of the evidence and partly from differences in politics. Economists are as prone as everyone else to view the world through their own ideological lens. As we proceed, we do our best to present the arguments on controversial issues and help you understand why even economists sometimes come to differing conclusions about economic policy.
3. What Is Economics, Really?
Economists look at the world around them—from the transactions in fast-food restaurants to the policies of central banks—and try to understand how the economic world works. This means that economics is driven in large part by data. In microeconomics, we look at data on the choices made by firms and households. In macroeconomics, we have access to a lot of data gathered by governments and international agencies. Economists seek to describe and understand these data.
But economics is more than just description. Economists also build models to explain these data and make predictions about the future. The idea of a model is to capture the most important aspects of the behavior of firms (like KFC) and individuals (like you). Models are abstractions; they are not rich enough to capture all dimensions of what people do. Yet a good model, for all its simplicity, is still capable of explaining economic data.
And what do we do with this understanding? Much of economics is about policy evaluation. Suppose your national government has a proposal to undertake a certain policy—for example, to cut taxes, build a road, or increase the minimum wage. Economics gives us the tools to assess the likely effects of such actions and thus to help policymakers design good public policies. This is not really what you thought economics was going to be about when you walked into your first class. Back then, you didn’t know much about what economics was. You had a vague thought that maybe your economics class would teach you how to make money. Now you know that this is not really the point of economics. You don’t have any more ideas about how to get rich than you did when you started the class. But your class has taught you something about how to make better decisions and has given you a better understanding of the world that you live in. You have started to think like an economist.
4. Incentives
Economists believe, though, that the decisions we make reflect the incentives we face. Behavior that seems strange— such as deliberately scoring an own goal in a soccer game—can make perfect sense once you understand the underlying incentives. In the economic world, it is often governments that make the rules of the game; like the organizers of soccer tournaments, governments need to be careful about how the rules they set can change people’s behavior. Here is an example. In some European countries, laws are in place that give a lot of protection to workers and keep them from being unfairly fired by their employers. The intentions of these laws are good; some of their consequences are not so beneficial. The laws also make firms more reluctant to hire workers because they are worried about being stuck with an unsuitable employee. Thus these laws probably contribute to higher unemployment. Incentives affect all transactions. When you buy a breakfast bagel on sale, both you and the owner of the sandwich shop are responding to the incentives that you face. The owner responds to the lower price of bagels. You respond to the lower price of the sandwich. Economists think that we can understand a great deal about people’s behavior if we have a good understanding of the incentives that they face. Notice that not everyone makes the same choices. There are two main reasons for this:
 People have different desires or tastes. Some people like bagels; others hate them. Some people like being students; others would prefer to work rather than study.
 People have different incentives. Some people face very different job prospects and thus make different decisions about schooling. If you have this great idea for a new web product (for example, the next Google or Facebook), then you might be wise to spend your time on this project instead of studying.
5. The Big Questions of Economics
To conclude our introduction to microeconomics, let us look at the big picture of what happens in an economy. An economy possesses some resources. These include the time and abilities of the people who live in the economy, as well as natural resources such as land, mineral deposits, and so on. An economy also possesses some technologies. A technology is a means of changing, or transforming, one set of things into other things. For example, we have a technology for making tea. This technology takes cold water, energy, and dried leaves and transforms them into a hot beverage. Finally, an economy, of course,  contains its people, and these people like to consume things. Economics studies all aspects of this process. It considers the following: 1. What goods and services are produced in an economy? 2. How are these goods and services produced? 3. Who gets to consume these goods and services?
These questions concern the allocation of resources. The what in the first question reflects the choice among the multitude of goods and services an economy could produce. Think for a moment about the clothes you are wearing right now, the food you have eaten today, and the activities you undertake during a typical day. Someone made those clothes; someone prepared that food. Somehow, society must decide how much of each type of good and service to produce. The how in the second question reflects competing ways to produce goods and services. Take a basic commodity such as rice. A large amount of rice is produced in the United States on large-scale, mechanized farms. A large amount of rice is also produced in Vietnam, but the production methods are very different. In Vietnam, people do much more work manually rather than by machine. A big part of the how question is deciding what mix of resources and what technologies should be used to produce
goods and services. The answer in a rich country such as the United States is frequently different from the answer in a poor country such as Vietnam. Indeed, the answer may be different in different states in the United States or in the same place at different times. The who in the third question concerns the distribution of goods and services in the economy. Suppose you were responsible for the distribution of all goods and services to your family. If there are 4 people in your family and each consumed 50 products in a typical day, you would have to make about 200 allocation decisions each day. It would be a very hard task. Yet somehow the economies of the world allocate billions of products to billions of people. These three questions are answered in the world partly through individual decisions. The way in which you allocate your time each day is part of the allocation of resources in the economy. If each of us lived alone, engaging in subsistence farming and not interacting with others, then we would each determine our own allocation of resources. Because we interact with others, however, these questions are also answered in part by the way in which society is organized. Most of us produce only a few goods but consume many. We specialize in production and generalize in consumption. To do so, we must exchange what we produce with others. Most of these exchanges take place as a result of individual decisions in different kinds of markets. It is the operation of these countless markets that determines the allocation of goods and services in the economy. Remarkably, these markets somehow coordinate the decisions of the billions of people in the world economy. Some of these exchanges are controlled by the government. In some economies, the government plays a very active role; in others, it intervenes less. When a government makes decisions about the allocation of resources, this is another mechanism in the production of goods and the distribution to individuals.


II. Make the summary of the text. Use the following phrases:
	The text 


	· is about…
· deals with…
· presents…
· describes…

	In the text
	· the reader gets to know…
· the reader is confronted with…
· the reader is told about

	The author 
	· says, states, points out that…
· claims, believes, thinks that…
· describes, explains, makes clear that…
· uses examples to confirm/prove that…
· analyses/comments on…
· tries to express…
· compares X to Y
· tries to convince the reader that…
· concludes that…


About the structure of the text:
· The text consists of…/is divided into…
· In the first paragraph, the author introduces…
· In the second part of the text/paragraph, the author describes…
· Another example can be found in paragraph…
· As a result…
· To sum up/to conclude…
· In conclusion, the author sums up the main ideas…
III. Answer the following questions:
1. What is the approach of microeconomics?
2. What are the big questions of economics?
3. What is the role of the government in the economic policy? Give some examples. 
4. What technologies does an economy possess?
5. It is pointed out that most people specialize in production and generalize in consumption. What goods or services (if any) do you produce? What are the most important goods and services that you consume?
6. Police protection is a service provided by most governments. What are the what, how and who aspects of the provision of this service?
IV. Write down 10 key words of the text and translate them into Russian.
V. Make up your own CV using the basic structure and vocabulary.
Basic CV structure:
1. Personal information - личная информация
2. Objective- цель
3. Education -образование
4. Qualifications - дополнительная квалификация
5. Work experience - опыт работы
6. Personal qualities - личные качества
7. Special skills - специальные навыки
8. Awards - награды
9. Research experience - научная деятельность
10.  Publications -публикации
11. Memberships - членство в организациях
12. References – рекомендации
Vocabulary:
Marital status – семейное положение
Married - женат/замужем	
Single – холост
To obtain a position as - получить должность в качестве
To apply skills as - применить навыки в качестве
Bachelor’s degree of Science – степень бакалавра
Master’s degree of Science – степень магистра
Diploma in Engineering – диплом инженера
Building Engineer – инженер-строитель
Chief Engineer – главный инженер
HR Manager – менеджер по подбору персонала
Accountant – бухгалтер
Broad experience in – обширный опыт в
Strong skills - уверенные навыки	
Solid academic foundation of key concepts in - прочная теоретическая база в основных вопросах
Adaptable - способен быстро адаптироваться
Broadminded- с широкими взглядами, интересами
Competitive- конкурентоспособный
To fill a position - заполнить вакансию
To join the company - поступить на работу в компанию
Full-time employment - работа на полный рабочий день
Part-time employment - работа по совместительству
Work in the capacity of - работать в качестве	
Fluency in foreign languages - уровень владения иностранными языками
Native — родной язык
Fluent — свободно владеете
Working knowledge — можете читать и говорить, но не свободно
Basic knowledge — читаете со словарем
Knowledge of particular computer applications - уровень владения ПК, знание программ

СV
Laura Brown
Graphic Designer

	Adobe Creative Suite
Photoshop
In-Design
Illustrator
MAC CS4/CS5
Flash
3D animation
	A highly talented, driven and flexible graphic designer with a proven record of 
delivering creative and innovative design solutions. A proven ability of developing 
projects from inception through production to final delivery, ensuring that all work is 
effective, appropriate and delivered within agreed timescales. Able to work as part of a 
team with printers, copywriters, photographers, other designers, account executives, 
web developers and marketing specialists. 
Now looking for a suitable graphic designers position with a ambitious and high profile 
company.
WORK EXPERIENCE
Web Design Company – Coventry
GRAPHIC DESIGNER         June 2008 - Present

	PROFESSIONAL 
First Aid Qualified
German speaker
PERSONAL DETAILS
Laura Brown
34 Anywhere Road
Coventry
CV6 7RF
T: 02476 888 5544
M: 0887 222 9999
E: laura.b@dayjob.com
DOB: 12/09/1985
Driving license:  Yes
Nationality: British
PERSONAL SKILLS
Problem solving
Thinking creatively
Attention to detail
Communication skills
	Duties:
Managing, producing and designing projects from brief to fulfilment.
Designing & creating marketing & e-marketing materials on a range of projects.
  Ensuring consistency in a clients corporate and promotional brands.
Presenting finalised ideas & concepts to clients, colleagues and senior managers.
Answering queries from clients.
Creating original artwork for short and long term projects.
Involved in designing advertisements, brochures, handouts, flyers and online graphics.
Working with a range of media, including photography, to create final artwork.
Designing pitches and presentations for the sales teams.
Keeping up to date with new software, post-production techniques & industry trends.
Producing graphic content for site re-skins, page layouts, email designs, site graphics 
& static & Flash banners.
KEY SKILLS AND COMPETENCIES
Innovative, highly creative, good at thinking 'out of the box'.
  Keeping abreast of relevant new techniques in design software, media & photography.
Experience with catalogue, brochure and magazine design.
  Willingness and ability to work independently and as part of a team.
  Able to work under pressure, meet deadlines and multitask.
A knowledge of HTML and CSS.
Highly organised and able to prioritise own work schedule.
Able to work within brand and design guidelines.
Excellent graphical skills, creative flair and good colour sense.


	PERSONAL DETAILS
Laura Brown
34 Anywhere Road
Coventry
CV6 7RF
T: 02476 888 5544
M: 0887 222 9999
E: laura.b@dayjob.com
DOB: 12/09/1985
Driving license:  Yes
Nationality: British

	ACADEMIC QUALIFICATIONS
Graphic Design and Advertising Foundation Degree
Nuneaton University     2005 - 2008 
A levels: Maths (A) English (B) Technology (B) Science (C)
Coventry Central College     2003 - 2005
REFERENCES – Available on request.




































Вариант 2
I. Translate the 1st paragraph from English into Russian using the dictionary 
Economics Theory through Applications
By Russell Cooper, European University Institute and Andrew John, Melbourne Business School
The Microeconomic Approach
1. Individual Choice
One element of the microeconomic approach is individual choice. Throughout this book, we explore how individuals make decisions. Economists typically suppose that individuals make choices to pursue their (broadly defined) self-interest given the incentives that they face. We look at individuals in their roles both as members of households and as members of firms. Individuals in households buy goods and services from other households and—for the most part—firms. They also sell their labor time, mostly to firms. Managers of firms, meanwhile, make decisions in the effort to make their firms profitable. By the end of the book, we will have several frameworks for understanding the behavior of both households and firms. Individuals look at the prices of different goods and services in the economy when deciding what to buy. They act in their own self-interest when they purchase goods and services: it would be foolish for them to buy things that they don’t want. As prices change, individuals respond by changing their decisions about which products to buy. If your local sandwich store has a special on a breakfast bagel today, you are more likely to buy that sandwich. If you are contemplating buying an Android tablet computer but think it is about to be reduced in price, you will wait until the price comes down. Just as consumers look at the prices they face, so do the managers of firms. Managers look at the wages they must pay, the costs of the raw materials they must purchase, and so on. They also look at the willingness of consumers to buy the products that they are selling. Based on all this information, they decide how much to produce and what to buy. Your breakfast bagel may be on special because the owner of your local sandwich shop got a good deal on bagels from the supplier. So the owner thinks that breakfast bagels can be particularly profitable, and to sell a lot of them, she sets a lower price than normal. The buying and selling of a bagel may seem trivial, but similar factors apply to much bigger decisions. Potential students think about the costs and benefits of attending college relative to getting a full-time job. For some people, the best thing to do is to work full time. For others, it is better to go to school full time. Yet others choose to go to school part time and work part time as well. Presumably your own decision—whichever of these it may be—is one you made in your own best interests given your own specific situation. From this discussion, you may think that economics is all about money, but economists recognize that much more than money matters. We care about how we spend our time. We care about the quality of the air we breathe. We care about our friends and family. We care about what others think of us. We care about our own self-image: what sort of a person am I? Such factors are harder to measure and quantify, but they all play a role in the decisions we make.
2. The Role of Government
We have pointed out that individuals acting in their own self-interest benefit from voluntary trade. If you are not forced to buy or sell, then there is a presumption that every transaction makes the participants happier. What is more, markets are often a very effective institution for allowing people to meet and trade with one another. In fact, there is a remarkable result in economics that—under some circumstances—individuals acting in their own self-interest and trading in markets can manage to obtain all the possible benefits that can come from trading. Every transaction carried out is for the good, and every good transaction is carried out. From this comes a powerful recommendation: do whatever is possible to encourage trade. The phrase under some circumstances is not a minor footnote. In the real world, transactions often affect people other than the buyer and the seller, as we saw in our example of gas stations in Mexico City. In other cases, there can be problems with the way that markets operate. If there is only a small number of firms in a market, then managers may be able to set high prices, even if it means that people miss out on some of the benefits of trade. Later in this book, we study exactly how managers make these decisions. The microeconomic arguments for government intervention in the economy stem from these kinds of problems with markets. In many chapters, we discuss how governments intervene in an attempt to improve the outcome that markets give us. Yet it is often unclear whether and how governments should be involved. Pollution in Mexico City illustrates how complex these problems can be. First, who is responsible for the pollution? Some of it comes from people and firms outside the city and perhaps even outside the country. If pollution in Mexico City is in part caused by factories in Texas, who should deal with the problem: the Mexico City government, the Mexican government, the US government, or the Texas state legislature? Second, how much pollution should we tolerate? We could shut down all factories and ban all cars, but few people would think this is a sensible policy. Third, what measures can we use to combat air pollution? Should we simply place limits on production by firms and the amount of driving? Should we use some kind of tax? Is there a way in which we can take advantage of our belief that people, including the managers of firms, respond to incentives? There are two traps that we must avoid. The first is to believe that markets are the solution to everything. There is no imaginable market in which the residents of Mexico City can trade with the buyers and sellers of gasoline to purchase the right amount of clean air. The second trap is to believe that the government can fix every market failure. Governments are collections of individuals who respond to their own incentives. They can sometimes make things better, but they can sometimes make things worse as well. There is room for lots of disagreement in the middle. Some economists think that problems with markets
are pervasive and that government can do a great deal to fix these problems. Others think that such problems are rare and that governmental intervention often does more harm than good. These disagreements result partly from different interpretations of the evidence and partly from differences in politics. Economists are as prone as everyone else to view the world through their own ideological lens. As we proceed, we do our best to present the arguments on controversial issues and help you understand why even economists sometimes come to differing conclusions about economic policy.
3. What Is Economics, Really?
Economists look at the world around them—from the transactions in fast-food restaurants to the policies of central banks—and try to understand how the economic world works. This means that economics is driven in large part by data. In microeconomics, we look at data on the choices made by firms and households. In macroeconomics, we have access to a lot of data gathered by governments and international agencies. Economists seek to describe and understand these data.
But economics is more than just description. Economists also build models to explain these data and make predictions about the future. The idea of a model is to capture the most important aspects of the behavior of firms (like KFC) and individuals (like you). Models are abstractions; they are not rich enough to capture all dimensions of what people do. Yet a good model, for all its simplicity, is still capable of explaining economic data.
And what do we do with this understanding? Much of economics is about policy evaluation. Suppose your national government has a proposal to undertake a certain policy—for example, to cut taxes, build a road, or increase the minimum wage. Economics gives us the tools to assess the likely effects of such actions and thus to help policymakers design good public policies. This is not really what you thought economics was going to be about when you walked into your first class. Back then, you didn’t know much about what economics was. You had a vague thought that maybe your economics class would teach you how to make money. Now you know that this is not really the point of economics. You don’t have any more ideas about how to get rich than you did when you started the class. But your class has taught you something about how to make better decisions and has given you a better understanding of the world that you live in. You have started to think like an economist.
4. Incentives
Economists believe, though, that the decisions we make reflect the incentives we face. Behavior that seems strange— such as deliberately scoring an own goal in a soccer game—can make perfect sense once you understand the underlying incentives. In the economic world, it is often governments that make the rules of the game; like the organizers of soccer tournaments, governments need to be careful about how the rules they set can change people’s behavior. Here is an example. In some European countries, laws are in place that give a lot of protection to workers and keep them from being unfairly fired by their employers. The intentions of these laws are good; some of their consequences are not so beneficial. The laws also make firms more reluctant to hire workers because they are worried about being stuck with an unsuitable employee. Thus these laws probably contribute to higher unemployment. Incentives affect all transactions. When you buy a breakfast bagel on sale, both you and the owner of the sandwich shop are responding to the incentives that you face. The owner responds to the lower price of bagels. You respond to the lower price of the sandwich. Economists think that we can understand a great deal about people’s behavior if we have a good understanding of the incentives that they face. Notice that not everyone makes the same choices. There are two main reasons for this:
• People have different desires or tastes. Some people like bagels; others hate them. Some people like being students; others would prefer to work rather than study.
• People have different incentives. Some people face very different job prospects and thus make different decisions about schooling. If you have this great idea for a new web product (for example, the next Google or Facebook), then you might be wise to spend your time on this project instead of studying.
5. The Big Questions of Economics
To conclude our introduction to microeconomics, let us look at the big picture of what happens in an economy. An economy possesses some resources. These include the time and abilities of the people who live in the economy, as well as natural resources such as land, mineral deposits, and so on. An economy also possesses some technologies. A technology is a means of changing, or transforming, one set of things into other things. For example, we have a technology for making tea. This technology takes cold water, energy, and dried leaves and transforms them into a hot beverage. Finally, an economy, of course, 
contains its people, and these people like to consume things. Economics studies all aspects of this process. It considers the following: 1. What goods and services are produced in an economy? 2. How are these goods and services produced? 3. Who gets to consume these goods and services?
These questions concern the allocation of resources. The what in the first question reflects the choice among the multitude of goods and services an economy could produce. Think for a moment about the clothes you are wearing right now, the food you have eaten today, and the activities you undertake during a typical day. Someone made those clothes; someone prepared that food. Somehow, society must decide how much of each type of good and service to produce. The how in the second question reflects competing ways to produce goods and services. Take a basic commodity such as rice. A large amount of rice is produced in the United States on large-scale, mechanized farms. A large amount of rice is also produced in Vietnam, but the production methods are very different. In Vietnam, people do much more work manually rather than by machine. A big part of the how question is deciding what mix of resources and what technologies should be used to produce
goods and services. The answer in a rich country such as the United States is frequently different from the answer in a poor country such as Vietnam. Indeed, the answer may be different in different states in the United States or in the same place at different times. The who in the third question concerns the distribution of goods and services in the economy. Suppose you were responsible for the distribution of all goods and services to your family. If there are 4 people in your family and each consumed 50 products in a typical day, you would have to make about 200 allocation decisions each day. It would be a very hard task. Yet somehow the economies of the world allocate billions of products to billions of people. These three questions are answered in the world partly through individual decisions. The way in which you allocate your time each day is part of the allocation of resources in the economy. If each of us lived alone, engaging in subsistence farming and not interacting with others, then we would each determine our own allocation of resources. Because we interact with others, however, these questions are also answered in part by the way in which society is organized. Most of us produce only a few goods but consume many. We specialize in production and generalize in consumption. To do so, we must exchange what we produce with others. Most of these exchanges take place as a result of individual decisions in different kinds of markets. It is the operation of these countless markets that determines the allocation of goods and services in the economy. Remarkably, these markets somehow coordinate the decisions of the billions of people in the world economy. Some of these exchanges are controlled by the government. In some economies, the government plays a very active role; in others, it intervenes less. When a government makes decisions about the allocation of resources, this is another mechanism in the production of goods and the distribution to individuals.


II. Make the summary of the text. Use the following phrases:
	The text 


	· is about…
· deals with…
· presents…
· describes…

	In the text
	· the reader gets to know…
· the reader is confronted with…
· the reader is told about

	The author 
	· says, states, points out that…
· claims, believes, thinks that…
· describes, explains, makes clear that…
· uses examples to confirm/prove that…
· analyses/comments on…
· tries to express…
· compares X to Y
· tries to convince the reader that…
· concludes that…


About the structure of the text:
· The text consists of…/is divided into…
· In the first paragraph, the author introduces…
· In the second part of the text/paragraph, the author describes…
· Another example can be found in paragraph…
· As a result…
· To sum up/to conclude…
· In conclusion, the author sums up the main ideas…
III. Answer the following questions:
1. What is the approach of microeconomics?
2. What are the big questions of economics?
3. What is the role of the government in the economic policy? Give some examples. 
4. What technologies does an economy possess?
5. It is pointed out that most people specialize in production and generalize in consumption. What goods or services (if any) do you produce? What are the most important goods and services that you consume?
6. Police protection is a service provided by most governments. What are the what, how and who aspects of the provision of this service?
IV. Write down 10 key words of the text and translate them into Russian.
V. Make a formal letter using the basic structure and vocabulary.
Formal letter structure: 
1. Sender’s address – адрес отправителя
Пишется обычно в верхнем правом углу. Не исключено написание адреса и в верхнем левом углу. Последовательность написания адреса имеет большое значение. Сначала следует указать номер дома с названием улицы, через запятую номер квартиры. На следующей строке указывается город с почтовым индексом, на следующей строке — страна.
      For example:
          17 Hillside Road, Apt. 12
London W13HR
England
5 Nelson Street, Apt. 5
Chicago 19 200
USA
2. Date - дата
Указывается ниже, сразу после адреса. Точка после адреса не ставится. Существует несколько вариантов оформления:
21 December, 2017
December 21th, 2017
December 21, 2017
21th December, 2017
3. Inside address – адрес получателя
4. Salutation – обращение
К незнакомым людям применяются выражения:
(Dear) Sir, — (Уважаемый) Сэр/Господин
(Dear) Madam, — (Уважаемая) Госпожа/Мадам
Gentlemen, — Господа
К мало знакомым людям:
Dear Mr. Winter,-Уважаемый господин/мистер Винтер
Dear Miss Winter, — Уважаемая госпожа/ мисс Винтер (по отношению к не замужней женщине)
Dear Mrs. Winter — Уважаемая госпожа/ миссис Винтер (по отношению к замужней женщине)
5. Opening sentence – вступление
Это своего рода вводное предложение:
We are writing to enquire about — Настоящим просим сообщить о… Нас интересует информация о …
We are interesting in… and we would like to know… — Мы заинтересованы в … и хотели бы узнать…
6. Body of the letter- основной текст
Как правило, основной текст разбит на несколько абзацев. В первом абзаце следует указать цель или причины вашего письма.
We would like to point out that…- Мы хотели бы обратить ваше внимание на …
I’m writing to let you know that… -Я пишу, чтобы сообщить о …
We are able to confirm to you…- Мы можем подтвердить …
I am delighted to tell you that… -Мы с удовольствие сообщаем о …
We regret to inform you that… -К сожалению, мы вынуждены сообщить вам о…
Во втором абзаце можно указать уже детали и факты, соответствующие обсуждаемой ситуации. Можно задать интересующие вас вопросы или дать свою оценку обсуждаемому вопросу.
I am a little unsure about… -Я немного не уверен в …
I do not fully understand what… -Я не до конца понял…
Could you possibly explain…- Не могли бы вы объяснить…
I am afraid that … -Боюсь, что…
We would also like to inform you … -Мы так же хотели бы сообщить вам о…
Regarding your question about … -Относительно вашего вопроса о…
In answer to your question (enquiry) about …- В ответ на ваш вопрос о…
I also wonder if… -Меня также интересует…
В третьем абзаце можно написать пожелания, предложения, предполагаемые действия для сотрудничества в будущем.
Could you possibly…- Не могли бы вы…
I would be grateful if you could … -Я был бы признателен вам, если бы вы…
I would like to receive…- Я бы хотел получить…
Please could you send me…- Не могли бы вы выслать мне…
В четвертом абзаце нужно написать кульминационное предложение.
I would be delighted to …- Я был бы рад …
I would be happy to… — Я был бы счастлив…
I would be glad to… — Я был бы рад…
7. Closing sentence – заключение
Должно содержать благодарность за оказанное вам внимание и намерение продолжить переписку.
I look forward to … — Я с нетерпением жду,
hearing from you soon- когда смогу снова услышать вас
meeting you next Tuesday- встречи с вами в следующий Вторник
seeing you next Thursday -встречи с вами в Четверг
Please acknowledge receipt- Пожалуйста, подтвердите получение
Please do not hesitate\ feel free to contact us if you need any further information — Пожалуйста, без колебаний обращайтесь к нам для получения дополнительной информации
8. Complimentary close - Заключительная вежливая фраза
Для человека, которого вы знаете, используется фраза: Yours sincerely,
Для незнакомого человека: Yours faithfully, 
9. Signature – подпись отправителя
10.  Enclosure – приложение

Деловое письмо
Hotel de la Playa 
Avenida de la Playa 108 
SP-03080 Alicante 
Spain
October 23, 2021

Ms. Margaret Smith, Director of Tour Operations 
Sun and Fun Tours 
25 Hammersmith Road 
Harlow, Essex CM19 5AA 
England

Dear Ms. Smith,
RE: Delays in Completion of Construction at Hotel de la Playa
We have recently been informed by our contractor that he will not be able to meet his promised schedule for completion of the modernization of our hotel. We deeply regret this occurrence for both our guests' and your sake. We wish that there was something that could be done, but the causes of this unfortunate event are outside of our control. A combination of inclement weather and a strike have delayed completion of the repairs. Naturally, we will do our utmost to limit the impact of this work on our guests, and I can assure you that we will pressure the contractors to complete the work as soon as possible. Realistically, however, we cannot expect the work to be completed until the end of January.
As both our interests are to ensure that our guests enjoy their vacation, I would appreciate it if you could contact me so that we can coordinate our efforts to achieve this goal.
Sincerely,
Miguel Fuentes
Miguel Fuentes, Manager

































Вариант 3
I. Translate the 4th paragraph  from English into Russian using the dictionary. 
Economics Theory through Applications
By Russell Cooper, European University Institute and Andrew John, Melbourne Business School
The Microeconomic Approach
1. Individual Choice
One element of the microeconomic approach is individual choice. Throughout this book, we explore how individuals make decisions. Economists typically suppose that individuals make choices to pursue their (broadly defined) self-interest given the incentives that they face. We look at individuals in their roles both as members of households and as members of firms. Individuals in households buy goods and services from other households and—for the most part—firms. They also sell their labor time, mostly to firms. Managers of firms, meanwhile, make decisions in the effort to make their firms profitable. By the end of the book, we will have several frameworks for understanding the behavior of both households and firms. Individuals look at the prices of different goods and services in the economy when deciding what to buy. They act in their own self-interest when they purchase goods and services: it would be foolish for them to buy things that they don’t want. As prices change, individuals respond by changing their decisions about which products to buy. If your local sandwich store has a special on a breakfast bagel today, you are more likely to buy that sandwich. If you are contemplating buying an Android tablet computer but think it is about to be reduced in price, you will wait until the price comes down. Just as consumers look at the prices they face, so do the managers of firms. Managers look at the wages they must pay, the costs of the raw materials they must purchase, and so on. They also look at the willingness of consumers to buy the products that they are selling. Based on all this information, they decide how much to produce and what to buy. Your breakfast bagel may be on special because the owner of your local sandwich shop got a good deal on bagels from the supplier. So the owner thinks that breakfast bagels can be particularly profitable, and to sell a lot of them, she sets a lower price than normal. The buying and selling of a bagel may seem trivial, but similar factors apply to much bigger decisions. Potential students think about the costs and benefits of attending college relative to getting a full-time job. For some people, the best thing to do is to work full time. For others, it is better to go to school full time. Yet others choose to go to school part time and work part time as well. Presumably your own decision—whichever of these it may be—is one you made in your own best interests given your own specific situation. From this discussion, you may think that economics is all about money, but economists recognize that much more than money matters. We care about how we spend our time. We care about the quality of the air we breathe. We care about our friends and family. We care about what others think of us. We care about our own self-image: what sort of a person am I? Such factors are harder to measure and quantify, but they all play a role in the decisions we make.
2. The Role of Government
We have pointed out that individuals acting in their own self-interest benefit from voluntary trade. If you are not forced to buy or sell, then there is a presumption that every transaction makes the participants happier. What is more, markets are often a very effective institution for allowing people to meet and trade with one another. In fact, there is a remarkable result in economics that—under some circumstances—individuals acting in their own self-interest and trading in markets can manage to obtain all the possible benefits that can come from trading. Every transaction carried out is for the good, and every good transaction is carried out. From this comes a powerful recommendation: do whatever is possible to encourage trade. The phrase under some circumstances is not a minor footnote. In the real world, transactions often affect people other than the buyer and the seller, as we saw in our example of gas stations in Mexico City. In other cases, there can be problems with the way that markets operate. If there is only a small number of firms in a market, then managers may be able to set high prices, even if it means that people miss out on some of the benefits of trade. Later in this book, we study exactly how managers make these decisions. The microeconomic arguments for government intervention in the economy stem from these kinds of problems with markets. In many chapters, we discuss how governments intervene in an attempt to improve the outcome that markets give us. Yet it is often unclear whether and how governments should be involved. Pollution in Mexico City illustrates how complex these problems can be. First, who is responsible for the pollution? Some of it comes from people and firms outside the city and perhaps even outside the country. If pollution in Mexico City is in part caused by factories in Texas, who should deal with the problem: the Mexico City government, the Mexican government, the US government, or the Texas state legislature? Second, how much pollution should we tolerate? We could shut down all factories and ban all cars, but few people would think this is a sensible policy. Third, what measures can we use to combat air pollution? Should we simply place limits on production by firms and the amount of driving? Should we use some kind of tax? Is there a way in which we can take advantage of our belief that people, including the managers of firms, respond to incentives? There are two traps that we must avoid. The first is to believe that markets are the solution to everything. There is no imaginable market in which the residents of Mexico City can trade with the buyers and sellers of gasoline to purchase the right amount of clean air. The second trap is to believe that the government can fix every market failure. Governments are collections of individuals who respond to their own incentives. They can sometimes make things better, but they can sometimes make things worse as well. There is room for lots of disagreement in the middle. Some economists think that problems with markets are pervasive and that government can do a great deal to fix these problems. Others think that such problems are rare and that governmental intervention often does more harm than good. These disagreements result partly from different interpretations of the evidence and partly from differences in politics. Economists are as prone as everyone else to view the world through their own ideological lens. As we proceed, we do our best to present the arguments on controversial issues and help you understand why even economists sometimes come to differing conclusions about economic policy.
3. What Is Economics, Really?
Economists look at the world around them—from the transactions in fast-food restaurants to the policies of central banks—and try to understand how the economic world works. This means that economics is driven in large part by data. In microeconomics, we look at data on the choices made by firms and households. In macroeconomics, we have access to a lot of data gathered by governments and international agencies. Economists seek to describe and understand these data.
But economics is more than just description. Economists also build models to explain these data and make predictions about the future. The idea of a model is to capture the most important aspects of the behavior of firms (like KFC) and individuals (like you). Models are abstractions; they are not rich enough to capture all dimensions of what people do. Yet a good model, for all its simplicity, is still capable of explaining economic data.
And what do we do with this understanding? Much of economics is about policy evaluation. Suppose your national government has a proposal to undertake a certain policy—for example, to cut taxes, build a road, or increase the minimum wage. Economics gives us the tools to assess the likely effects of such actions and thus to help policymakers design good public policies. This is not really what you thought economics was going to be about when you walked into your first class. Back then, you didn’t know much about what economics was. You had a vague thought that maybe your economics class would teach you how to make money. Now you know that this is not really the point of economics. You don’t have any more ideas about how to get rich than you did when you started the class. But your class has taught you something about how to make better decisions and has given you a better understanding of the world that you live in. You have started to think like an economist.

4. Incentives
Economists believe, though, that the decisions we make reflect the incentives we face. Behavior that seems strange— such as deliberately scoring an own goal in a soccer game—can make perfect sense once you understand the underlying incentives. In the economic world, it is often governments that make the rules of the game; like the organizers of soccer tournaments, governments need to be careful about how the rules they set can change people’s behavior. Here is an example. In some European countries, laws are in place that give a lot of protection to workers and keep them from being unfairly fired by their employers. The intentions of these laws are good; some of their consequences are not so beneficial. The laws also make firms more reluctant to hire workers because they are worried about being stuck with an unsuitable employee. Thus these laws probably contribute to higher unemployment. Incentives affect all transactions. When you buy a breakfast bagel on sale, both you and the owner of the sandwich shop are responding to the incentives that you face. The owner responds to the lower price of bagels. You respond to the lower price of the sandwich. Economists think that we can understand a great deal about people’s behavior if we have a good understanding of the incentives that they face. Notice that not everyone makes the same choices. There are two main reasons for this:
• People have different desires or tastes. Some people like bagels; others hate them. Some people like being students; others would prefer to work rather than study.
• People have different incentives. Some people face very different job prospects and thus make different decisions about schooling. If you have this great idea for a new web product (for example, the next Google or Facebook), then you might be wise to spend your time on this project instead of studying.
5. The Big Questions of Economics
To conclude our introduction to microeconomics, let us look at the big picture of what happens in an economy. An economy possesses some resources. These include the time and abilities of the people who live in the economy, as well as natural resources such as land, mineral deposits, and so on. An economy also possesses some technologies. A technology is a means of changing, or transforming, one set of things into other things. For example, we have a technology for making tea. This technology takes cold water, energy, and dried leaves and transforms them into a hot beverage. Finally, an economy, of course,  contains its people, and these people like to consume things. Economics studies all aspects of this process. It considers the following: 1. What goods and services are produced in an economy? 2. How are these goods and services produced? 3. Who gets to consume these goods and services?
These questions concern the allocation of resources. The what in the first question reflects the choice among the multitude of goods and services an economy could produce. Think for a moment about the clothes you are wearing right now, the food you have eaten today, and the activities you undertake during a typical day. Someone made those clothes; someone prepared that food. Somehow, society must decide how much of each type of good and service to produce. The how in the second question reflects competing ways to produce goods and services. Take a basic commodity such as rice. A large amount of rice is produced in the United States on large-scale, mechanized farms. A large amount of rice is also produced in Vietnam, but the production methods are very different. In Vietnam, people do much more work manually rather than by machine. A big part of the how question is deciding what mix of resources and what technologies should be used to produce
goods and services. The answer in a rich country such as the United States is frequently different from the answer in a poor country such as Vietnam. Indeed, the answer may be different in different states in the United States or in the same place at different times. The who in the third question concerns the distribution of goods and services in the economy. Suppose you were responsible for the distribution of all goods and services to your family. If there are 4 people in your family and each consumed 50 products in a typical day, you would have to make about 200 allocation decisions each day. It would be a very hard task. Yet somehow the economies of the world allocate billions of products to billions of people. These three questions are answered in the world partly through individual decisions. The way in which you allocate your time each day is part of the allocation of resources in the economy. If each of us lived alone, engaging in subsistence farming and not interacting with others, then we would each determine our own allocation of resources. Because we interact with others, however, these questions are also answered in part by the way in which society is organized. Most of us produce only a few goods but consume many. We specialize in production and generalize in consumption. To do so, we must exchange what we produce with others. Most of these exchanges take place as a result of individual decisions in different kinds of markets. It is the operation of these countless markets that determines the allocation of goods and services in the economy. Remarkably, these markets somehow coordinate the decisions of the billions of people in the world economy. Some of these exchanges are controlled by the government. In some economies, the government plays a very active role; in others, it intervenes less. When a government makes decisions about the allocation of resources, this is another mechanism in the production of goods and the distribution to individuals.
II. Make the summary of the text. Use the following phrases:
	The text 


	· is about…
· deals with…
· presents…
· describes…

	In the text
	· the reader gets to know…
· the reader is confronted with…
· the reader is told about

	The author 
	· says, states, points out that…
· claims, believes, thinks that…
· describes, explains, makes clear that…
· uses examples to confirm/prove that…
· analyses/comments on…
· tries to express…
· compares X to Y
· tries to convince the reader that…
· concludes that…


About the structure of the text:
· The text consists of…/is divided into…
· In the first paragraph, the author introduces…
· In the second part of the text/paragraph, the author describes…
· Another example can be found in paragraph…
· As a result…
· To sum up/to conclude…
· In conclusion, the author sums up the main ideas…
III. Answer the following questions:
1. What is the approach of microeconomics?
2. What are the big questions of economics?
3. What is the role of the government in the economic policy? Give some examples. 
4. What technologies does an economy possess?
5. It is pointed out that most people specialize in production and generalize in consumption. What goods or services (if any) do you produce? What are the most important goods and services that you consume?
6. Police protection is a service provided by most governments. What are the what, how and who aspects of the provision of this service?
IV. Write down 10 key words of the text and translate them into Russian.
V. Make up your own CV using the basic structure and vocabulary.
Basic CV structure:
1. Personal information - личная информация
2. Objective- цель
3. Education -образование
4. Qualifications - дополнительная квалификация
5. Work experience - опыт работы
6. Personal qualities - личные качества
7. Special skills - специальные навыки
8. Awards - награды
9. Research experience - научная деятельность
10.  Publications -публикации
11. Memberships - членство в организациях
12. References – рекомендации
Vocabulary:
Marital status – семейное положение
Married - женат/замужем	
Single – холост
To obtain a position as - получить должность в качестве
To apply skills as - применить навыки в качестве
Bachelor’s degree of Science – степень бакалавра
Master’s degree of Science – степень магистра
Diploma in Engineering – диплом инженера
Building Engineer – инженер-строитель
Chief Engineer – главный инженер
HR Manager – менеджер по подбору персонала
Accountant – бухгалтер
Broad experience in – обширный опыт в
Strong skills - уверенные навыки	
Solid academic foundation of key concepts in - прочная теоретическая база в основных вопросах
Adaptable - способен быстро адаптироваться
Broadminded- с широкими взглядами, интересами
Competitive- конкурентоспособный
To fill a position - заполнить вакансию
To join the company - поступить на работу в компанию
Full-time employment - работа на полный рабочий день
Part-time employment - работа по совместительству
Work in the capacity of - работать в качестве	
Fluency in foreign languages - уровень владения иностранными языками
Native — родной язык
Fluent — свободно владеете
Working knowledge — можете читать и говорить, но не свободно
Basic knowledge — читаете со словарем
Knowledge of particular computer applications - уровень владения ПК, знание программ

СV
Laura Brown
Graphic Designer

	Adobe Creative Suite
Photoshop
In-Design
Illustrator
MAC CS4/CS5
Flash
3D animation
	A highly talented, driven and flexible graphic designer with a proven record of 
delivering creative and innovative design solutions. A proven ability of developing 
projects from inception through production to final delivery, ensuring that all work is 
effective, appropriate and delivered within agreed timescales. Able to work as part of a 
team with printers, copywriters, photographers, other designers, account executives, 
web developers and marketing specialists. 
Now looking for a suitable graphic designers position with a ambitious and high profile 
company.
WORK EXPERIENCE
Web Design Company – Coventry
GRAPHIC DESIGNER         June 2008 - Present

	PROFESSIONAL 
First Aid Qualified
German speaker
PERSONAL DETAILS
Laura Brown
34 Anywhere Road
Coventry
CV6 7RF
T: 02476 888 5544
M: 0887 222 9999
E: laura.b@dayjob.com
DOB: 12/09/1985
Driving license:  Yes
Nationality: British
PERSONAL SKILLS
Problem solving
Thinking creatively
Attention to detail
Communication skills
	Duties:
Managing, producing and designing projects from brief to fulfilment.
Designing & creating marketing & e-marketing materials on a range of projects.
  Ensuring consistency in a clients corporate and promotional brands.
Presenting finalised ideas & concepts to clients, colleagues and senior managers.
Answering queries from clients.
Creating original artwork for short and long term projects.
Involved in designing advertisements, brochures, handouts, flyers and online graphics.
Working with a range of media, including photography, to create final artwork.
Designing pitches and presentations for the sales teams.
Keeping up to date with new software, post-production techniques & industry trends.
Producing graphic content for site re-skins, page layouts, email designs, site graphics 
& static & Flash banners.
KEY SKILLS AND COMPETENCIES
Innovative, highly creative, good at thinking 'out of the box'.
  Keeping abreast of relevant new techniques in design software, media & photography.
Experience with catalogue, brochure and magazine design.
  Willingness and ability to work independently and as part of a team.
  Able to work under pressure, meet deadlines and multitask.
A knowledge of HTML and CSS.
Highly organised and able to prioritise own work schedule.
Able to work within brand and design guidelines.
Excellent graphical skills, creative flair and good colour sense.


	PERSONAL DETAILS
Laura Brown
34 Anywhere Road
Coventry
CV6 7RF
T: 02476 888 5544
M: 0887 222 9999
E: laura.b@dayjob.com
DOB: 12/09/1985
Driving license:  Yes
Nationality: British

	ACADEMIC QUALIFICATIONS
Graphic Design and Advertising Foundation Degree
Nuneaton University     2005 - 2008 
A levels: Maths (A) English (B) Technology (B) Science (C)
Coventry Central College     2003 - 2005
REFERENCES – Available on request.






































Вариант 4
I. Translate the 3rd paragraph from English into Russian using the dictionary 
Economics Theory through Applications
By Russell Cooper, European University Institute and Andrew John, Melbourne Business School
The Microeconomic Approach
1. Individual Choice
One element of the microeconomic approach is individual choice. Throughout this book, we explore how individuals make decisions. Economists typically suppose that individuals make choices to pursue their (broadly defined) self-interest given the incentives that they face. We look at individuals in their roles both as members of households and as members of firms. Individuals in households buy goods and services from other households and—for the most part—firms. They also sell their labor time, mostly to firms. Managers of firms, meanwhile, make decisions in the effort to make their firms profitable. By the end of the book, we will have several frameworks for understanding the behavior of both households and firms. Individuals look at the prices of different goods and services in the economy when deciding what to buy. They act in their own self-interest when they purchase goods and services: it would be foolish for them to buy things that they don’t want. As prices change, individuals respond by changing their decisions about which products to buy. If your local sandwich store has a special on a breakfast bagel today, you are more likely to buy that sandwich. If you are contemplating buying an Android tablet computer but think it is about to be reduced in price, you will wait until the price comes down. Just as consumers look at the prices they face, so do the managers of firms. Managers look at the wages they must pay, the costs of the raw materials they must purchase, and so on. They also look at the willingness of consumers to buy the products that they are selling. Based on all this information, they decide how much to produce and what to buy. Your breakfast bagel may be on special because the owner of your local sandwich shop got a good deal on bagels from the supplier. So the owner thinks that breakfast bagels can be particularly profitable, and to sell a lot of them, she sets a lower price than normal. The buying and selling of a bagel may seem trivial, but similar factors apply to much bigger decisions. Potential students think about the costs and benefits of attending college relative to getting a full-time job. For some people, the best thing to do is to work full time. For others, it is better to go to school full time. Yet others choose to go to school part time and work part time as well. Presumably your own decision—whichever of these it may be—is one you made in your own best interests given your own specific situation. From this discussion, you may think that economics is all about money, but economists recognize that much more than money matters. We care about how we spend our time. We care about the quality of the air we breathe. We care about our friends and family. We care about what others think of us. We care about our own self-image: what sort of a person am I? Such factors are harder to measure and quantify, but they all play a role in the decisions we make.
2. The Role of Government
We have pointed out that individuals acting in their own self-interest benefit from voluntary trade. If you are not forced to buy or sell, then there is a presumption that every transaction makes the participants happier. What is more, markets are often a very effective institution for allowing people to meet and trade with one another. In fact, there is a remarkable result in economics that—under some circumstances—individuals acting in their own self-interest and trading in markets can manage to obtain all the possible benefits that can come from trading. Every transaction carried out is for the good, and every good transaction is carried out. From this comes a powerful recommendation: do whatever is possible to encourage trade. The phrase under some circumstances is not a minor footnote. In the real world, transactions often affect people other than the buyer and the seller, as we saw in our example of gas stations in Mexico City. In other cases, there can be problems with the way that markets operate. If there is only a small number of firms in a market, then managers may be able to set high prices, even if it means that people miss out on some of the benefits of trade. Later in this book, we study exactly how managers make these decisions. The microeconomic arguments for government intervention in the economy stem from these kinds of problems with markets. In many chapters, we discuss how governments intervene in an attempt to improve the outcome that markets give us. Yet it is often unclear whether and how governments should be involved. Pollution in Mexico City illustrates how complex these problems can be. First, who is responsible for the pollution? Some of it comes from people and firms outside the city and perhaps even outside the country. If pollution in Mexico City is in part caused by factories in Texas, who
should deal with the problem: the Mexico City government, the Mexican government, the US government, or the Texas state legislature? Second, how much pollution should we tolerate? We could shut down all factories and ban all cars, but few people would think this is a sensible policy. Third, what measures can we use to combat air pollution? Should we simply place limits on production by firms and the amount of driving? Should we use some kind of tax? Is there a way in which we can take advantage of our belief that people, including the managers of firms, respond to incentives? There are two traps that we must avoid. The first is to believe that markets are the solution to everything. There is no imaginable market in which the residents of Mexico City can trade with the buyers and sellers of gasoline to purchase the right amount of clean air. The second trap is to believe that the government can fix every market failure. Governments are collections of individuals who respond to their own incentives. They can sometimes make things better, but they can sometimes make things worse as well. There is room for lots of disagreement in the middle. Some economists think that problems with markets
are pervasive and that government can do a great deal to fix these problems. Others think that such problems are rare and that governmental intervention often does more harm than good. These disagreements result partly from different interpretations of the evidence and partly from differences in politics. Economists are as prone as everyone else to view the world through their own ideological lens. As we proceed, we do our best to present the arguments on controversial issues and help you understand why even economists sometimes come to differing conclusions about economic policy.
3. What Is Economics, Really?
Economists look at the world around them—from the transactions in fast-food restaurants to the policies of central banks—and try to understand how the economic world works. This means that economics is driven in large part by data. In microeconomics, we look at data on the choices made by firms and households. In macroeconomics, we have access to a lot of data gathered by governments and international agencies. Economists seek to describe and understand these data.
But economics is more than just description. Economists also build models to explain these data and make predictions about the future. The idea of a model is to capture the most important aspects of the behavior of firms (like KFC) and individuals (like you). Models are abstractions; they are not rich enough to capture all dimensions of what people do. Yet a good model, for all its simplicity, is still capable of explaining economic data.
And what do we do with this understanding? Much of economics is about policy evaluation. Suppose your national government has a proposal to undertake a certain policy—for example, to cut taxes, build a road, or increase the minimum wage. Economics gives us the tools to assess the likely effects of such actions and thus to help policymakers design good public policies. This is not really what you thought economics was going to be about when you walked into your first class. Back then, you didn’t know much about what economics was. You had a vague thought that maybe your economics class would teach you how to make money. Now you know that this is not really the point of economics. You don’t have any more ideas about how to get rich than you did when you started the class. But your class has taught you something about how to make better decisions and has given you a better understanding of the world that you live in. You have started to think like an economist.
4. Incentives
Economists believe, though, that the decisions we make reflect the incentives we face. Behavior that seems strange— such as deliberately scoring an own goal in a soccer game—can make perfect sense once you understand the underlying incentives. In the economic world, it is often governments that make the rules of the game; like the organizers of soccer tournaments, governments need to be careful about how the rules they set can change people’s behavior. Here is an example. In some European countries, laws are in place that give a lot of protection to workers and keep them from being unfairly fired by their employers. The intentions of these laws are good; some of their consequences are not so beneficial. The laws also make firms more reluctant to hire workers because they are worried about being stuck with an unsuitable employee. Thus these laws probably contribute to higher unemployment. Incentives affect all transactions. When you buy a breakfast bagel on sale, both you and the owner of the sandwich shop are responding to the incentives that you face. The owner responds to the lower price of bagels. You respond to the lower price of the sandwich. Economists think that we can understand a great deal about people’s behavior if we have a good understanding of the incentives that they face. Notice that not everyone makes the same choices. There are two main reasons for this:
• People have different desires or tastes. Some people like bagels; others hate them. Some people like being students; others would prefer to work rather than study.
• People have different incentives. Some people face very different job prospects and thus make different decisions about schooling. If you have this great idea for a new web product (for example, the next Google or Facebook), then you might be wise to spend your time on this project instead of studying.
5. The Big Questions of Economics
To conclude our introduction to microeconomics, let us look at the big picture of what happens in an economy. An economy possesses some resources. These include the time and abilities of the people who live in the economy, as well as natural resources such as land, mineral deposits, and so on. An economy also possesses some technologies. A technology is a means of changing, or transforming, one set of things into other things. For example, we have a technology for making tea. This technology takes cold water, energy, and dried leaves and transforms them into a hot beverage. Finally, an economy, of course,  contains its people, and these people like to consume things. Economics studies all aspects of this process. It considers the following: 1. What goods and services are produced in an economy? 2. How are these goods and services produced? 3. Who gets to consume these goods and services?
These questions concern the allocation of resources. The what in the first question reflects the choice among the multitude of goods and services an economy could produce. Think for a moment about the clothes you are wearing right now, the food you have eaten today, and the activities you undertake during a typical day. Someone made those clothes; someone prepared that food. Somehow, society must decide how much of each type of good and service to produce. The how in the second question reflects competing ways to produce goods and services. Take a basic commodity such as rice. A large amount of rice is produced in the United States on large-scale, mechanized farms. A large amount of rice is also produced in Vietnam, but the production methods are very different. In Vietnam, people do much more work manually rather than by machine. A big part of the how question is deciding what mix of resources and what technologies should be used to produce
goods and services. The answer in a rich country such as the United States is frequently different from the answer in a poor country such as Vietnam. Indeed, the answer may be different in different states in the United States or in the same place at different times. The who in the third question concerns the distribution of goods and services in the economy. Suppose you were responsible for the distribution of all goods and services to your family. If there are 4 people in your family and each consumed 50 products in a typical day, you would have to make about 200 allocation decisions each day. It would be a very hard task. Yet somehow the economies of the world allocate billions of products to billions of people. These three questions are answered in the world partly through individual decisions. The way in which you allocate your time each day is part of the allocation of resources in the economy. If each of us lived alone, engaging in subsistence farming and not interacting with others, then we would each determine our own allocation of resources. Because we interact with others, however, these questions are also answered in part by the way in which society is organized. Most of us produce only a few goods but consume many. We specialize in production and generalize in consumption. To do so, we must exchange what we produce with others. Most of these exchanges take place as a result of individual decisions in different kinds of markets. It is the operation of these countless markets that determines the allocation of goods and services in the economy. Remarkably, these markets somehow coordinate the decisions of the billions of people in the world economy. Some of these exchanges are controlled by the government. In some economies, the government plays a very active role; in others, it intervenes less. When a government makes decisions about the allocation of resources, this is another mechanism in the production of goods and the distribution to individuals.

II. Make the summary of the text. Use the following phrases:
	The text 


	· is about…
· deals with…
· presents…
· describes…

	In the text
	· the reader gets to know…
· the reader is confronted with…
· the reader is told about

	The author 
	· says, states, points out that…
· claims, believes, thinks that…
· describes, explains, makes clear that…
· uses examples to confirm/prove that…
· analyses/comments on…
· tries to express…
· compares X to Y
· tries to convince the reader that…
· concludes that…


About the structure of the text:
· The text consists of…/is divided into…
· In the first paragraph, the author introduces…
· In the second part of the text/paragraph, the author describes…
· Another example can be found in paragraph…
· As a result…
· To sum up/to conclude…
· In conclusion, the author sums up the main ideas…
III. Answer the following questions:
1. What is the approach of microeconomics?
2. What are the big questions of economics?
3. What is the role of the government in the economic policy? Give some examples. 
4. What technologies does an economy possess?
5. It is pointed out that most people specialize in production and generalize in consumption. What goods or services (if any) do you produce? What are the most important goods and services that you consume?
6. Police protection is a service provided by most governments. What are the what, how and who aspects of the provision of this service?
IV. Write down 10 key words of the text and translate them into Russian

V. Make a formal letter using the basic structure and vocabulary.
Formal letter structure: 
1. Sender’s address – адрес отправителя
Пишется обычно в верхнем правом углу. Не исключено написание адреса и в верхнем левом углу. Последовательность написания адреса имеет большое значение. Сначала следует указать номер дома с названием улицы, через запятую номер квартиры. На следующей строке указывается город с почтовым индексом, на следующей строке — страна.
      For example:
          17 Hillside Road, Apt. 12
London W13HR
England
5 Nelson Street, Apt. 5
Chicago 19 200
USA
2. Date - дата
Указывается ниже, сразу после адреса. Точка после адреса не ставится. Существует несколько вариантов оформления:
21 December, 2017
December 21th, 2017
December 21, 2017
21th December, 2017
3. Inside address – адрес получателя
4. Salutation – обращение
К незнакомым людям применяются выражения:
(Dear) Sir, — (Уважаемый) Сэр/Господин
(Dear) Madam, — (Уважаемая) Госпожа/Мадам
Gentlemen, — Господа
К мало знакомым людям:
Dear Mr. Winter,-Уважаемый господин/мистер Винтер
Dear Miss Winter, — Уважаемая госпожа/ мисс Винтер (по отношению к не замужней женщине)
Dear Mrs. Winter — Уважаемая госпожа/ миссис Винтер (по отношению к замужней женщине)
5. Opening sentence – вступление
Это своего рода вводное предложение:
We are writing to enquire about — Настоящим просим сообщить о… Нас интересует информация о …
We are interesting in… and we would like to know… — Мы заинтересованы в … и хотели бы узнать…
6. Body of the letter- основной текст
Как правило, основной текст разбит на несколько абзацев. В первом абзаце следует указать цель или причины вашего письма.
We would like to point out that…- Мы хотели бы обратить ваше внимание на …
I’m writing to let you know that… -Я пишу, чтобы сообщить о …
We are able to confirm to you…- Мы можем подтвердить …
I am delighted to tell you that… -Мы с удовольствие сообщаем о …
We regret to inform you that… -К сожалению, мы вынуждены сообщить вам о…
Во втором абзаце можно указать уже детали и факты, соответствующие обсуждаемой ситуации. Можно задать интересующие вас вопросы или дать свою оценку обсуждаемому вопросу.
I am a little unsure about… -Я немного не уверен в …
I do not fully understand what… -Я не до конца понял…
Could you possibly explain…- Не могли бы вы объяснить…
I am afraid that … -Боюсь, что…
We would also like to inform you … -Мы так же хотели бы сообщить вам о…
Regarding your question about … -Относительно вашего вопроса о…
In answer to your question (enquiry) about …- В ответ на ваш вопрос о…
I also wonder if… -Меня также интересует…
В третьем абзаце можно написать пожелания, предложения, предполагаемые действия для сотрудничества в будущем.
Could you possibly…- Не могли бы вы…
I would be grateful if you could … -Я был бы признателен вам, если бы вы…
I would like to receive…- Я бы хотел получить…
Please could you send me…- Не могли бы вы выслать мне…
В четвертом абзаце нужно написать кульминационное предложение.
I would be delighted to …- Я был бы рад …
I would be happy to… — Я был бы счастлив…
I would be glad to… — Я был бы рад…
7. Closing sentence – заключение
Должно содержать благодарность за оказанное вам внимание и намерение продолжить переписку.
I look forward to … — Я с нетерпением жду,
hearing from you soon- когда смогу снова услышать вас
meeting you next Tuesday- встречи с вами в следующий Вторник
seeing you next Thursday -встречи с вами в Четверг
Please acknowledge receipt- Пожалуйста, подтвердите получение
Please do not hesitate\ feel free to contact us if you need any further information — Пожалуйста, без колебаний обращайтесь к нам для получения дополнительной информации
8. Complimentary close - Заключительная вежливая фраза
Для человека, которого вы знаете, используется фраза: Yours sincerely,
Для незнакомого человека: Yours faithfully, 
9. Signature – подпись отправителя
10.  Enclosure – приложение

Деловое письмо
Hotel de la Playa 
Avenida de la Playa 108 
SP-03080 Alicante 
Spain
October 23, 20017

Ms. Margaret Smith, Director of Tour Operations 
Sun and Fun Tours 
25 Hammersmith Road 
Harlow, Essex CM19 5AA 
England

Dear Ms. Smith,
RE: Delays in Completion of Construction at Hotel de la Playa
We have recently been informed by our contractor that he will not be able to meet his promised schedule for completion of the modernization of our hotel. We deeply regret this occurrence for both our guests' and your sake. We wish that there was something that could be done, but the causes of this unfortunate event are outside of our control. A combination of inclement weather and a strike have delayed completion of the repairs. Naturally, we will do our utmost to limit the impact of this work on our guests, and I can assure you that we will pressure the contractors to complete the work as soon as possible. Realistically, however, we cannot expect the work to be completed until the end of January.
As both our interests are to ensure that our guests enjoy their vacation, I would appreciate it if you could contact me so that we can coordinate our efforts to achieve this goal.
Sincerely,
Miguel Fuentes
Miguel Fuentes, Manager

































Вариант 5
I. Translate the 5th paragraph  from English into Russian using the dictionary 
Economics Theory through Applications
By Russell Cooper, European University Institute and Andrew John, Melbourne Business School
The Microeconomic Approach
1.	Individual Choice
One element of the microeconomic approach is individual choice. Throughout this book, we explore how individuals make decisions. Economists typically suppose that individuals make choices to pursue their (broadly defined) self-interest given the incentives that they face. We look at individuals in their roles both as members of households and as members of firms. Individuals in households buy goods and services from other households and—for the most part—firms. They also sell their labor time, mostly to firms. Managers of firms, meanwhile, make decisions in the effort to make their firms profitable. By the end of the book, we will have several frameworks for understanding the behavior of both households and firms. Individuals look at the prices of different goods and services in the economy when deciding what to buy. They act in their own self-interest when they purchase goods and services: it would be foolish for them to buy things that they don’t want. As prices change, individuals respond by changing their decisions about which products to buy. If your local sandwich store has a special on a breakfast bagel today, you are more likely to buy that sandwich. If you are contemplating buying an Android tablet computer but think it is about to be reduced in price, you will wait until the price comes down. Just as consumers look at the prices they face, so do the managers of firms. Managers look at the wages they must pay, the costs of the raw materials they must purchase, and so on. They also look at the willingness of consumers to buy the products that they are selling. Based on all this information, they decide how much to produce and what to buy. Your breakfast bagel may be on special because the owner of your local sandwich shop got a good deal on bagels from the supplier. So the owner thinks that breakfast bagels can be particularly profitable, and to sell a lot of them, she sets a lower price than normal. The buying and selling of a bagel may seem trivial, but similar factors apply to much bigger decisions. Potential students think about the costs and benefits of attending college relative to getting a full-time job. For some people, the best thing to do is to work full time. For others, it is better to go to school full time. Yet others choose to go to school part time and work part time as well. Presumably your own decision—whichever of these it may be—is one you made in your own best interests given your own specific situation. From this discussion, you may think that economics is all about money, but economists recognize that much more than money matters. We care about how we spend our time. We care about the quality of the air we breathe. We care about our friends and family. We care about what others think of us. We care about our own self-image: what sort of a person am I? Such factors are harder to measure and quantify, but they all play a role in the decisions we make.
2. The Role of Government
We have pointed out that individuals acting in their own self-interest benefit from voluntary trade. If you are not forced to buy or sell, then there is a presumption that every transaction makes the participants happier. What is more, markets are often a very effective institution for allowing people to meet and trade with one another. In fact, there is a remarkable result in economics that—under some circumstances—individuals acting in their own self-interest and trading in markets can manage to obtain all the possible benefits that can come from trading. Every transaction carried out is for the good, and every good transaction is carried out. From this comes a powerful recommendation: do whatever is possible to encourage trade. The phrase under some circumstances is not a minor footnote. In the real world, transactions often affect people other than the buyer and the seller, as we saw in our example of gas stations in Mexico City. In other cases, there can be problems with the way that markets operate. If there is only a small number of firms in a market, then managers may be able to set high prices, even if it means that people miss out on some of the benefits of trade. Later in this book, we study exactly how managers make these decisions. The microeconomic arguments for government intervention in the economy stem from these kinds of problems with markets. In many chapters, we discuss how governments intervene in an attempt to improve the outcome that markets give us. Yet it is often unclear whether and how governments should be involved. Pollution in Mexico City illustrates how complex these problems can be. First, who is responsible for the pollution? Some of it comes from people and firms outside the city and perhaps even outside the country. If pollution in Mexico City is in part caused by factories in Texas, who
should deal with the problem: the Mexico City government, the Mexican government, the US government, or the Texas state legislature? Second, how much pollution should we tolerate? We could shut down all factories and ban all cars, but few people would think this is a sensible policy. Third, what measures can we use to combat air pollution? Should we simply place limits on production by firms and the amount of driving? Should we use some kind of tax? Is there a way in which we can take advantage of our belief that people, including the managers of firms, respond to incentives? There are two traps that we must avoid. The first is to believe that markets are the solution to everything. There is no imaginable market in which the residents of Mexico City can trade with the buyers and sellers of gasoline to purchase the right amount of clean air. The second trap is to believe that the government can fix every market failure. Governments are collections of individuals who respond to their own incentives. They can sometimes make things better, but they can sometimes make things worse as well. There is room for lots of disagreement in the middle. Some economists think that problems with markets
are pervasive and that government can do a great deal to fix these problems. Others think that such problems are rare and that governmental intervention often does more harm than good. These disagreements result partly from different interpretations of the evidence and partly from differences in politics. Economists are as prone as everyone else to view the world through their own ideological lens. As we proceed, we do our best to present the arguments on controversial issues and help you understand why even economists sometimes come to differing conclusions about economic policy.
 3.  What Is Economics, Really?
Economists look at the world around them—from the transactions in fast-food restaurants to the policies of central banks—and try to understand how the economic world works. This means that economics is driven in large part by data. In microeconomics, we look at data on the choices made by firms and households. In macroeconomics, we have access to a lot of data gathered by governments and international agencies. Economists seek to describe and understand these data.
But economics is more than just description. Economists also build models to explain these data and make predictions about the future. The idea of a model is to capture the most important aspects of the behavior of firms (like KFC) and individuals (like you). Models are abstractions; they are not rich enough to capture all dimensions of what people do. Yet a good model, for all its simplicity, is still capable of explaining economic data.
And what do we do with this understanding? Much of economics is about policy evaluation. Suppose your national government has a proposal to undertake a certain policy—for example, to cut taxes, build a road, or increase the minimum wage. Economics gives us the tools to assess the likely effects of such actions and thus to help policymakers design good public policies. This is not really what you thought economics was going to be about when you walked into your first class. Back then, you didn’t know much about what economics was. You had a vague thought that maybe your economics class would teach you how to make money. Now you know that this is not really the point of economics. You don’t have any more ideas about how to get rich than you did when you started the class. But your class has taught you something about how to make better decisions and has given you a better understanding of the world that you live in. You have started to think like an economist.

4.  Incentives
Economists believe, though, that the decisions we make reflect the incentives we face. Behavior that seems strange— such as deliberately scoring an own goal in a soccer game—can make perfect sense once you understand the underlying incentives. In the economic world, it is often governments that make the rules of the game; like the organizers of soccer tournaments, governments need to be careful about how the rules they set can change people’s behavior. Here is an example. In some European countries, laws are in place that give a lot of protection to workers and keep them from being unfairly fired by their employers. The intentions of these laws are good; some of their consequences are not so beneficial. The laws also make firms more reluctant to hire workers because they are worried about being stuck with an unsuitable employee. Thus these laws probably contribute to higher unemployment. Incentives affect all transactions. When you buy a breakfast bagel on sale, both you and the owner of the sandwich shop are responding to the incentives that you face. The owner responds to the lower price of bagels. You respond to the lower price of the sandwich. Economists think that we can understand a great deal about people’s behavior if we have a good understanding of the incentives that they face. Notice that not everyone makes the same choices. There are two main reasons for this:
• People have different desires or tastes. Some people like bagels; others hate them. Some people like being students; others would prefer to work rather than study.
• People have different incentives. Some people face very different job prospects and thus make different decisions about schooling. If you have this great idea for a new web product (for example, the next Google or Facebook), then you might be wise to spend your time on this project instead of studying.
5. The Big Questions of Economics
To conclude our introduction to microeconomics, let us look at the big picture of what happens in an economy. An economy possesses some resources. These include the time and abilities of the people who live in the economy, as well as natural resources such as land, mineral deposits, and so on. An economy also possesses some technologies. A technology is a means of changing, or transforming, one set of things into other things. For example, we have a technology for making tea. This technology takes cold water, energy, and dried leaves and transforms them into a hot beverage. Finally, an economy, of course, 
contains its people, and these people like to consume things. Economics studies all aspects of this process. It considers the following: 1. What goods and services are produced in an economy? 2. How are these goods and services produced? 3. Who gets to consume these goods and services?
These questions concern the allocation of resources. The what in the first question reflects the choice among the multitude of goods and services an economy could produce. Think for a moment about the clothes you are wearing right now, the food you have eaten today, and the activities you undertake during a typical day. Someone made those clothes; someone prepared that food. Somehow, society must decide how much of each type of good and service to produce. The how in the second question reflects competing ways to produce goods and services. Take a basic commodity such as rice. A large amount of rice is produced in the United States on large-scale, mechanized farms. A large amount of rice is also produced in Vietnam, but the production methods are very different. In Vietnam, people do much more work manually rather than by machine. A big part of the how question is deciding what mix of resources and what technologies should be used to produce
goods and services. The answer in a rich country such as the United States is frequently different from the answer in a poor country such as Vietnam. Indeed, the answer may be different in different states in the United States or in the same place at different times. The who in the third question concerns the distribution of goods and services in the economy. Suppose you were responsible for the distribution of all goods and services to your family. If there are 4 people in your family and each consumed 50 products in a typical day, you would have to make about 200 allocation decisions each day. It would be a very hard task. Yet somehow the economies of the world allocate billions of products to billions of people. These three questions are answered in the world partly through individual decisions. The way in which you allocate your time each day is part of the allocation of resources in the economy. If each of us lived alone, engaging in subsistence farming and not interacting with others, then we would each determine our own allocation of resources. Because we interact with others, however, these questions are also answered in part by the way in which society is organized. Most of us produce only a few goods but consume many. We specialize in production and generalize in consumption. To do so, we must exchange what we produce with others. Most of these exchanges take place as a result of individual decisions in different kinds of markets. It is the operation of these countless markets that determines the allocation of goods and services in the economy. Remarkably, these markets somehow coordinate the decisions of the billions of people in the world economy. Some of these exchanges are controlled by the government. In some economies, the government plays a very active role; in others, it intervenes less. When a government makes decisions about the allocation of resources, this is another mechanism in the production of goods and the distribution to individuals.


II. Make the summary of the text. Use the following phrases:
	The text 


	· is about…
· deals with…
· presents…
· describes…

	In the text
	· the reader gets to know…
· the reader is confronted with…
· the reader is told about

	The author 
	· says, states, points out that…
· claims, believes, thinks that…
· describes, explains, makes clear that…
· uses examples to confirm/prove that…
· analyses/comments on…
· tries to express…
· compares X to Y
· tries to convince the reader that…
· concludes that…


About the structure of the text:
· The text consists of…/is divided into…
· In the first paragraph, the author introduces…
· In the second part of the text/paragraph, the author describes…
· Another example can be found in paragraph…
· As a result…
· To sum up/to conclude…
· In conclusion, the author sums up the main ideas…
III. Answer the following questions:
1. What is the approach of microeconomics?
2. What are the big questions of economics?
3. What is the role of the government in the economic policy? Give some examples. 
4. What technologies does an economy possess?
5. It is pointed out that most people specialize in production and generalize in consumption. What goods or services (if any) do you produce? What are the most important goods and services that you consume?
6. Police protection is a service provided by most governments. What are the what, how and who aspects of the provision of this service?
IV. Write down 10 key words of the text and translate them into Russian.
V. Make up your own CV using the basic structure and vocabulary.
Basic CV structure:
1. Personal information - личная информация
2. Objective- цель
3. Education -образование
4. Qualifications - дополнительная квалификация
5. Work experience - опыт работы
6. Personal qualities - личные качества
7. Special skills - специальные навыки
8. Awards - награды
9. Research experience - научная деятельность
10.  Publications -публикации
11. Memberships - членство в организациях
12. References – рекомендации
Vocabulary:
Marital status – семейное положение
Married - женат/замужем	
Single – холост
To obtain a position as - получить должность в качестве
To apply skills as - применить навыки в качестве
Bachelor’s degree of Science – степень бакалавра
Master’s degree of Science – степень магистра
Diploma in Engineering – диплом инженера
Building Engineer – инженер-строитель
Chief Engineer – главный инженер
HR Manager – менеджер по подбору персонала
Accountant – бухгалтер
Broad experience in – обширный опыт в
Strong skills - уверенные навыки	
Solid academic foundation of key concepts in - прочная теоретическая база в основных вопросах
Adaptable - способен быстро адаптироваться
Broadminded- с широкими взглядами, интересами
Competitive- конкурентоспособный
To fill a position - заполнить вакансию
To join the company - поступить на работу в компанию
Full-time employment - работа на полный рабочий день
Part-time employment - работа по совместительству
Work in the capacity of - работать в качестве	
Fluency in foreign languages - уровень владения иностранными языками
Native — родной язык
Fluent — свободно владеете
Working knowledge — можете читать и говорить, но не свободно
Basic knowledge — читаете со словарем
Knowledge of particular computer applications - уровень владения ПК, знание программ

СV
Laura Brown
Graphic Designer

	Adobe Creative Suite
Photoshop
In-Design
Illustrator
MAC CS4/CS5
Flash
3D animation
	A highly talented, driven and flexible graphic designer with a proven record of 
delivering creative and innovative design solutions. A proven ability of developing 
projects from inception through production to final delivery, ensuring that all work is 
effective, appropriate and delivered within agreed timescales. Able to work as part of a 
team with printers, copywriters, photographers, other designers, account executives, 
web developers and marketing specialists. 
Now looking for a suitable graphic designers position with a ambitious and high profile 
company.
WORK EXPERIENCE
Web Design Company – Coventry
GRAPHIC DESIGNER         June 2008 - Present

	PROFESSIONAL 
First Aid Qualified
German speaker
PERSONAL DETAILS
Laura Brown
34 Anywhere Road
Coventry
CV6 7RF
T: 02476 888 5544
M: 0887 222 9999
E: laura.b@dayjob.com
DOB: 12/09/1985
Driving license:  Yes
Nationality: British
PERSONAL SKILLS
Problem solving
Thinking creatively
Attention to detail
Communication skills
	Duties:
Managing, producing and designing projects from brief to fulfilment.
Designing & creating marketing & e-marketing materials on a range of projects.
  Ensuring consistency in a clients corporate and promotional brands.
Presenting finalised ideas & concepts to clients, colleagues and senior managers.
Answering queries from clients.
Creating original artwork for short and long term projects.
Involved in designing advertisements, brochures, handouts, flyers and online graphics.
Working with a range of media, including photography, to create final artwork.
Designing pitches and presentations for the sales teams.
Keeping up to date with new software, post-production techniques & industry trends.
Producing graphic content for site re-skins, page layouts, email designs, site graphics 
& static & Flash banners.
KEY SKILLS AND COMPETENCIES
Innovative, highly creative, good at thinking 'out of the box'.
  Keeping abreast of relevant new techniques in design software, media & photography.
Experience with catalogue, brochure and magazine design.
  Willingness and ability to work independently and as part of a team.
  Able to work under pressure, meet deadlines and multitask.
A knowledge of HTML and CSS.
Highly organised and able to prioritise own work schedule.
Able to work within brand and design guidelines.
Excellent graphical skills, creative flair and good colour sense.


	PERSONAL DETAILS
Laura Brown
34 Anywhere Road
Coventry
CV6 7RF
T: 02476 888 5544
M: 0887 222 9999
E: laura.b@dayjob.com
DOB: 12/09/1985
Driving license:  Yes
Nationality: British

	ACADEMIC QUALIFICATIONS
Graphic Design and Advertising Foundation Degree
Nuneaton University     2005 - 2008 
A levels: Maths (A) English (B) Technology (B) Science (C)
Coventry Central College     2003 - 2005
REFERENCES – Available on request.
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